
 
 
Submission Checklist: 
 
☐ The submission has not previously been published, nor is it before another conference for consideration 
in the same form. 

☐ The submission is a full paper, not simply an abstract (While you may choose to have only an abstract 
published for proceedings, an abstract alone is not acceptable for review). 

☐ Submisission is a single document in which follows the formatting guidelines on the next page of this 
guide. If your file is larger than 1MB this will need to be compressed. 

☐ All URL addresses within the document are active with a proper hyperlink. 

☐ The text adheres to the stylistic & bibliographic requirements outlined below within the Author 
Guidelines. 

☐ Author’s names must be removed from the submission for peer-review. If submitting to a peer-reviewed 
track of the conerence, authors’ names are removed from the submission, with “Author” and year used in 
the body, the bibliography & footnotes, instead of the authors’ name, paper title, etc. 

☐ The submission file DOES NOT contain a title page with author(s) names and contact information (this 
information is entered as part of the submission process before uploading the paper). 

☐ The submission file DOES NOT have the autho name listed within the ‘properties’ section of the word 
document. 

☐ All co-authors must be entered into the online submission form, in order to be included as authors within 
the conference program. 

☐ A track topic (see our list of tracks on AMTP.org) is selected in the online submission form. 

☐ If you must present on a particular day, please include that request within the form in the area open for 
comments. We will try to honor all requests when possible, but cannot guarantee this. 

☐ If a paper is accepted, at least one author must register for the conference and pay the early registration 
fee within 10 days of that acceptance.  

A sample of the requested document formatting can be seen below: 

  



Title of Paper in Bold Here: 16pt. Flush Left	
 

ABSTRACT  

12 pt. italic, maximum of 150 words, make sure to place 2 empty lines after the title. Use 
flush left (align left) for entire paper 

INTRODUCTION  

Times New Roman font for the entire paper. The body of the paper should be single 
spaced, 12 point Times New Roman font, with only the paper title in 16 point font. Left 
and right margins should be one-inch. Top margin should be one-inch and bottom margin 
1.25 inches; typically this means you must go into the ‘Format’ tab and change the 
bottom margin from its standard setting. The sections of the paper should be in the 
following order: Title, Abstract, Introduction, Body of Paper (Tables/Figures should be 
placed within the body of the paper), References. Use these guideline pages as an 
example of correct format style.  

BODY OF PAPER  

In this section where the body of the paper will sit you’ll find some things NOT to do. Do 
not number the pages of your paper. Do not insert section or page breaks in your 
document. The papers should not be in 2 column format, only a normal one column 
document please. The beginning of each new paragraph is flush left (not indented). Major 
headings are 12 point font, bold face, all caps. Sub-headings, like sections you create 
within the body of the paper are 12 point font, upper and lower cases, bold face, flush 
left. All equations should be placed on separate lines within the body of text and 
numbered consecutively, with the equation numbers placed within parentheses and 
aligned against the left margin.  

Table 1. �This is the Title of your Table 

  

REFERENCES� 

Journal of Marketing editorial style is preferred. Do not indent or create a page break 
before your reference section.  Single space your references, leaving a double space 

(Include tables and figures in the body of text. You are asked to use the table feature in 
preparing your tables. Please try not to “embed” figures or equations and DO NOT “attach” text 
to your figures in a separate document. Tables must fit in an 8 1/2” x 11” page format. If 
necessary, you may use a smaller font in the body of the tables (this is 10pt font), but it must be 
readable. DO NOT format table columns with the tab key. Use the insert columns feature in the 
table function to create your columns. The title for tables and figures text should appear as above; 
upper and lower case, bold, 12 pt. font, and centered.  



between each reference. Reference example: 

Sims, E.J., and R.L. Hanson (1991), “Negative Impacts of Pricing Theory with 
Managerial Implications,” Journal of Marketing, 52 (No.1), 305-312.  
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b)	Authors	are	able	to	waive	the	terms	of	the	CC	license	and	enter	into	separate,	additional	
contractual	arrangements	for	the	non-exclusive	distribution	and	subsequent	publication	of	this	work	
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