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TOP PAPER IN CONFERENCE 
 
When and Why Split Ads are Effective 
Harper A. Roehm Jr, University of North Carolina Greensboro 
Michelle L. Roehm, Wake Forest University 

 
Marketing Education 
 
Preparing Performance Reports for Upper Management: A Skills Building Project 
for Sales Management Students 
Joseph D. Chapman, Ball State University 
Russell Wahlers, Ball State University 
 

Marketing Management + Strategy + 
Branding 
 
A Foundational Investigation of the Theory of Brand Comfort 
Kirk D. Aiken, California State University, Chico 
Ajay Sukhdial, Oklahoma State University 
Matthew Meuter, California State University, Chico 
 

Sales + Sales Management 
 
Body Language and Sales 
Lindsay Larson, Georgia Southern University 
Adam Puckett, Georgia Southern University 
Timothy C. Heinze, California State University, Chico 
 

Social Media + Internet Marketing 
 
I Will Like Your Product but not Your Face: An Introduction to Selfies in Online 
Reviews 
Patrick A. Barbro, Rowan University 

 



Supply Chain + International + B2B 
Marketing 
 
The Future of Electronics Consumption and the Role of the Sustainable 
Consumer 
Jennifer D. Henderson, University of South Alabama 
 

Best Student Paper 
 
Is it all in your head?  How your beliefs about money influence your financial 
behavior 
Patricia T. Gouveia, Florida International University 
 
 
 
	


